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Supporting Products of Change means helping to build the 
systems our industry needs to change – together.

Turning industry ambition into collective action.



About Us

Products of Change is a global, non-profit membership organisation 
bringing the brand and licensing industry together to turn ambition 
into action.

We exist because real change cannot happen in silos. 

By uniting brand owners, manufacturers, retailers and solution 
providers, we build the shared infrastructure, tools and knowledge the 
industry needs to reduce its environmental impact – together.

Supporting Products of Change means being part of a collective effort 
to reshape how our industry operates, making progress possible at 
scale and ensuring that those who step forward today help define 
the future of the sector.



Our Community

Our global community connects members with expert insight, practical 
tools and peer learning – helping turn ambition into measurable progress 
across the industry, via our members hub, events and media.

1,400+

100+

Community 
Members

Resources &
Guides

25,000+

1.3 million

Monthly social media 
impressions

Annual website visits



Why support POC?

Supporting Products of Change means investing in the shared 
infrastructure that enables real, measurable progress across the 
brand and licensing industry.

Showcase your
leadership and 

support; turning 
intent into impact.



Overview of 2025

Member and 
industry 
activations

1,400
individuals 
across the 
POC Hub

13
Trade Shows

40
Member 
webinars

5
POC 

Community 
meet-ups

In more 
than 20

countries

Including 20+
talks and 

panel 
sessions

With over 
500

attendees  

Average 
attendance = 

150 people 
One

Annual 
Conference

With record 
attendance of 

350 people



Over 100 social 
media posts

94% 
increase in 

unique 
LinkedIn 
visitors 

Over 68,500 
LinkedIn 

impressions

Over 7,500 
accounts
reached

Over 
23,400 

views on 
Instagram 

Extensive 
editorial 

and media 
coverage



Media 

Our media division sparks industry-wide learning 
and connection – creating the space where ideas 
are shared, progress is showcased, and the 
conversation on change moves forward.

Reaching 7,000+ engaged 
email subscribers with 
a 51% open rate

1.3 million annual 
website visits

Printed media 
distributed at all 
industry shows



Resources

Pending approval / 
acknowledgement 
from GHG Protocol

ISB
(Oct.)

Materials 
Guide

In development

Our resources help the industry move from 
intent to action – faster and together.

Built with our community, they bring together 
practical tools, guidance and shared learning 
to support real-world change.





Editorial Opportunities

Brand new format for 2026

Eight topic-focused editorial chapters

Report-style and in-depth updates

Digital distribution with printed editions as an annual
volume for the POC Conference

Targeted sponsorship opportunities

Supported by weekly newsletter, blog and web stories



Editorial Opportunities
High quality, industry-
dissecting content, providing 
bespoke insights into the 
unique challenges and 
opportunities we face.



Editorial Opportunities

First of its kind 
sustainability 
reporting for the 
brand and licensing 
industry, charting 
its development 
and progress.



2026 Editorial Chapters

Fashion
May
Editorial deadline: 1 Apr

Paper, publishing
& stationery
July
Editorial deadline: 1 Jun

Targets of toy 
companies

Circularity

Decarbonisation 
action plan

EUDR

Alternative fibres

Recycling

Product innovation

Toys
March
Editorial deadline: 2 Feb

Sponsor a chapter
and have your 
company name 
against the dedicated 
sustainability report for 
your sector and in the 
full printed edition at 
the end of the year.

Support the research 
and content you need 
to further your 
sustainability journey.

Industry specific 
audience, with full and 
half page adverts to 
reach a highly 
engaged audience.

Innovations

Relevant legislation

Industry landscape

Opportunities in 
secondhand and 
resale

Textile recycling

Material innovations

Industry landscape



2026 Editorial Chapters

Packaging
October
Editorial deadline: 1 Sep

Conference
November
Editorial deadline: 1 Oct

What we are 
delivering

Agenda

SDG Awards

Content overview

Sport
September
Editorial deadline: 1 Jul

Future Forecast 
report

Sports and play 
member meet

Material innovation

Relevant legislation

Industry landscape

Extended Producer 
Responsibility

Optimisation

Materials guide

Innovations

Sponsor a chapter
and have your 
company name 
against the dedicated 
sustainability report for 
your sector and in the 
full printed edition at 
the end of the year.

Support the research 
and content you need 
to further your 
sustainability journey.

Industry specific 
audience, with full and 
half page adverts to 
reach a highly 
engaged audience.



Supporter Elements

Sponsorship
(Category Chapters)

Website / Newsletter Conference
(11th November 2026)

Double page spread
£2,200 per insertion

Full page 
£1,450 per insertion

Half page 
£900 per insertion

Banner ad
£1,295 per month

MPU 
£695 per month

Supporter package
£4,500
Including 2x in-person 
tickets plus digital tickets,  
inclusion of company logo in 
all conference marketing, 
optional exhibition space at 
the event. 

Webinars, working 
groups 

Supporter
From £2,000



TOY
1. Toy Waste Infrastructure (Wastebusters) Circularity
2. Plush – Material Impact (Biofluff) 

INDUSTRY
1. Brand Owners Advisory Council
2. Retail Advisory Council (waste/transparency)
3. Legislation Quarterly Updates
4. Working Groups -

Packaging/Paper/Toy/Fashion/Legislation/Waste 

1. Scope 3 Methodology Brand Owners
2. Archetype Data
3. Carbon Literacy Training 

CARBON

TRANSPARENCY

1. Carbon Data
2. Systems
3. New Business Parameters for Sustainable Advancement
4. Digital Product Passports 

Sponsor a Working Group

Webinars, working 
groups 

Supporter
From £2,000



Support us for the year

Diamond Package – £8,000 

Conference Sponsorship
Including 4x in-person tickets plus digital 
tickets, inclusion of company logo in all 
conference marketing, exhibition space at the 
event. 
(Value: £4,500) 

Full page ad in two editorial 
Chapters 
(Conference plus one other)
(Value: £2,900 

Full year newsletter banner advert
(Value: £12,950) 

Podcast sponsorship

Gold Package – £6,000 

Conference Sponsorship
Including 4x in-person tickets plus digital 
tickets, inclusion of company logo in all 
conference marketing, exhibition space at the 
event. 
(Value: £4,500) 

Full page ad in one editorial 
Chapter 
(Value: £1,450)

Headline sponsor of one working group

Inclusion of company logo across all POC comms 
during 2026 – showcasing your leadership

Webinars and working groups

Inclusion of company logo across all 
POC comms during 2026



Supporter Packages

Silver Package – £3,000 

Full page ad in two editorial 
Chapters (Conference plus 
one other)
(Value: £2,900)

Newsletter banner advert (2 months)
(Value: £2,500) 

Inclusion of company logo on all 
POC newsletters

Bronze Package – £2,000 

Full page ad in one editorial 
Chapter 
(Value: £1,450) 

Inclusion of company logo on all 
POC newsletters

Newsletter banner advert (1 month)
(Value: £1,250) 

Support can be tailored to individual initiatives or delivered 
through a year-round partnership, demonstrating leadership 

and a genuine commitment to driving change across the 
industry.



Our Global Community Members

Click here to 
view the 
interactive map

https://www.google.com/maps/d/u/0/edit?mid=1S3qqjUZ9Fj7-r4u_8Y5I87O0Fz-tg6Y&usp=sharing
https://www.google.com/maps/d/u/0/edit?mid=1S3qqjUZ9Fj7-r4u_8Y5I87O0Fz-tg6Y&usp=sharing
https://www.google.com/maps/d/u/0/edit?mid=1S3qqjUZ9Fj7-r4u_8Y5I87O0Fz-tg6Y&usp=sharing


Brand owners

Manufacturers

Retailers

Service Providers

Support the industry to move faster, 
further, and together towards real change.



Nicola Webster
Marketing and Membership
nicola@productsofchange.com

Andrea Green
North America Lead
andrea@productsofchange.com

Helena Mansell-Stopher
Founder and CEO
helena@productsofchange.com

productsofchange.com

Kathryn Brand
Editor and Content Manager
kathryn@productsofchange.com

Rob Willis
Director
robw@max-publishing.co.uk

Ian Hyder
Director
ianh@max-publishing.co.uk

Jakki Brown
Director
jakkib@max-publishing.co.uk
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